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What excites you about workingfor a bureau and how are you making a difference?

Brisbane is a city of opportunity. Twelve years ago, I chose Brisbane as my home forthe opportunity
to studyat world-class universities,to workwith innovativebusinesses,andto raisemy family as
part of a connected and sustainable community.

I joinedthe BrisbaneEconomicDevelopmentAgencyto usemy passionfor Brisbaneto promote our
dynamic and growing city to the world. I am excited bythe impact we make every dayfor the people
of Brisbane,andthe GreaterBrisbaneRegion.EveryconferencewesecureforBrisbanesupportsand
createslocal jobs, providesnewnetworksforstudents and researchers,andexpandsopportunities
for businesses to grow and innovate.
What is unique about your destination that no other destination has to offer?

Brisbaneis a city of connection.Ourcollaborative Team Brisbaneapproach setsusapart from other
destinations. Brisbane is recognised as a gateway to the Asia Pacific, connecting businesses and

researchers acrossthe region. The city is home to a unique knowledge corridor, with knowledgebased businesses, universities, research institutes, hospitals, and venues all connected by Brisbane's

transport hubs.
Our BusinessEventsteam is uniquelypositionedwithinthe BrisbaneEconomicDevelopment
Agency. We simply walk down the hallway to connect with colleagues in MajorEvents, Tourism,
IndustryGrowth &Trade, and Corporate Partnerships. Ourunique structure, and broaderTeam

Brisbaneapproach,provideseventorganiserswitha collaborativeand connected networkof
industrystakeholders.Organiserscan beconnectedto an internationally recognisedtalent pool of
speakers,exhibitors,sponsors,anddelegatesto addvalueto their businessevent.
Australia's continued borderclosure has resulted in a saturated national conference market. Cities

that have traditionally focused on the international conference market are now reassertingtheir city
brand domestically. Mostof Australia'sbureauxareofferingattractivesubventionpackages,
meaning money is no longerthe deal-making driver it once was. Now, destinations need to offer
more.

Brisbane'sfocus hasalwaysbeenonwayswe can supportclientsto deliversuccessfuleventsoutside
of directf inandal support, sowe've invested ourtime in developingourknowledgeeconomy. Inthe
first halfof2021, Brisbaneran a limited andtargetedsubventioncampaignto support our venues
and suppliers in their COVID-19economicrecovery. Conferencesthatwere ineligibleforfunding
werestill winnablebecauseofourproven ability to connectconferencesto industryandto support
organisers with local knowledge and networks.

As a future bureau leader, what do you think is needed to be successful inthis competitive
marketplace?

Brisbane is a city of community. I believe a leader needstofosterthat sense ofcommunity,
identifying and empoweringthe dreamers andthe doersto innovate destination marketing. In a
time ofimmense change anduncertainty, our bureaux need leaderswhocanbuild flexible and
resilient workplaces. Ourstaff needto feelsafeandvalued. Ourspecific roles haveevolved overthe
last 18 monthstosupportthe changingneedsofourindustry,asweworktowardseconomic
recove ry. It's notabouttitles but about strengths, working with each staff memberto get the best
out of the team and the best outcomes for our bureau members and Brisbane residents. The world

isforever changed and it's our job to find and create new industry opportunities and to support and
connectour destinationcommunity.

