
 

This year’s conference theme fits the 
destination perfectly. The Sunshine Coast is a 
stunning location and the ideal setting to be 
discovering the ‘next wave’ of trends and 
opportunities within the ever-evolving 
business events industry.  The topics we’ll 
unpack will inspire and challenge delegates to 
expand their thinking, leading them to go on 
and tell their destination story in the most 
authentic and innovative ways to exceed the 
expectations of tomorrow’s clients and 
delegates. If a key aspect of your role is to 
attract future business events to Australia and 
your region, this conference will be invaluable 
to your professional development.  
 
PRACTICING MINDFULNESS. To kick the 
conference off, we’ll find the keys to practicing 
mindfulness, helping us gain focus, clarity and 
direction at the conference and in our everyday lives. 
  
WHAT’S NEXT FOR THE BUSINESS EVENTS 
INDUSTRY? What does the future hold for the 
business events industry? Will it even exist in 10, 20, 
50 years? We’ll try to unpack this question 
throughout the conference, discovering future trends 
and demands of the industry so that we can be best 
prepared for the uncertainties that the future holds.  
 
THE FUTURE TRAVELLER. We’ll look to discover 
what the future traveller looks like, the current and 
future trends of the ways in which they travel, their 
expectations when they meet our borders and the 
role that technology plays in how we’ll process 
increasing visitor numbers. With the exponential 
development of airport technologies, our travel 
industry is going through significant change at this 
time. 
 
NEW TECHNOLOGIES. VR, AR, AI… we keep 
hearing these buzz words, but how will this impact 
our industry and how can we use these new 
technologies for our benefit? We’ll look at its current 
uses in the tourism industry and the opportunities 
and threats this has for our industry.  

THE FUTURE IS BETTER THAN YOU THINK. Gain 
insight into scientific and technological trends 
shaping the world. Understand cognitive biases to 
create a new outlook on the world we live in and 
gain tools to find meaning and activate purpose.  
 
AUDIENCE ENGAGEMENT AND THE 
FESTIVILISATION OF BUSINESS EVENTS. We’re 
already seeing trends of how individuals engage with 
content, especially in the age of social media and 
shorter attention spans. As registration fees increase 
and people become more time poor, how can we 
better engage our audiences and ensure the 
continuous improvement of events.  
 
AUTHENTICITY AND STORYTELLING. The 
business events industry is poorly understood. How 
do we use storytelling to make the positive impacts 
of business events come to life and have impact? 
How can we best communicate our unique 
differences against competing destinations?  
 

One way of telling the destination story is through 
food, an increasingly key component of conference 
programs.  What role does food play in business 
events? What are the trends in delegate and client 
expectations of food at events? How do you 
effectively tell a story of the destination through local 
produce?  
 
THE FUTURE EXPECATIONS OF OUR CLIENTS. 
Find out what the expectations are of our future 
corporate and association clients, the challenges 
they face and how, as a destination, we can all work 
together to best serve the customer.  
 
ENGAGING WITH ASIA. China is the world’s 
largest economy and a key driver of Australia’s 
tourism and business events industry. Find out how 
to best conduct business and communicate with 
Chinese clients.  
 
OTHER TOPICS include, experience development, 
measuring the delegate experience, attitudes 
towards failure, diversity and gender bias, and an 
update from Tourism Australia. 


